
MISSION: OPERATON DIRTY DOZEN
STATES PARTICIPATING: COLORADO, GEORGIA, FLORIDA, NEW MEXICO, NEVADA, MICHIGAN, ARIZONA, OHIO, PENNSYLVANIA, CONNETECUIT, NORTH CAROLINA and WASHINGTON
Attached you will find the letter to send a STRONG message to 12 National Corporate CEO’s and heads of Public Relations.  These “Dirty Dozen” attempted to bully and chastise the citizens, of not just Georgia, but ALL states, regarding how OUR election laws should be written and enacted.  These Corps believe they have the power, they control us, they tell us what to do.  Not so fast!  It is We the PEOPLE who have THAT say and we’re putting THEM on notice.  No more will WE sit idly by.  We are taking BOLD action against their tyrannical tactics and ‘perceived’ control over the minds of We the People. We are voicing our righteous anger and will hit them where it hurts – their bottom line.  This is the first step of a strategic plan our teams will enact over the next several weeks.  This letter you may share with friends, family and any outside groups you wish as it is intentionally written to garner as many voices and emails to these Corporations.  Get Loud.  Be Bold.  Share far and wide!  Today it’s the “Dirty Dozen”.  Next up, Major League Baseball, the sport that is TRUE Americana. “They never saw us coming”
DIRECTIONS – YOU HAVE 2 OPTIONS
FOR USING YOUR PERSONAL EMAIL APP  ONE EMAIL PER PERSON; I.E. ONE FOR CEO, ONE FOR PR CONTACT)
1. Copy and paste the letter on page 3 & 4 into your email app and sign your name.  Use a subject line similar to: Stop interfering with our elections or we will boycott you!
2. Copy and paste the email address of the CEO and PR head for the corporation in your email (see page 2).  Make sure you have the correct names associate with the same company (SEE PAGE 2 FOR EMAIL LIST)
3. In your email app, request a “return receipt” to receive notification your email has been opened and read
4. Once all 12 of your emails have been sent you’ll track how many have been opened and read. You will then post #dirtydozen DONE in your group chat so we know how many have participated.  Your state leadership will then guide you to how to proceed further with any further tracking.

FOR MOBILE DEVICES, YOU CAN USE THIS WEB PORTAL  https://protectmykidswa.wixsite.com/help/boycott-corps-against-voterid
1. Read the instructions that will clearly state exactly how to submit your emails
2. Track your responses
3. See #4 above

CORPORATE EMAIL LISTING

	Corporation
	CEO Name
	CEO Email 
	 
	PR Head Name
	PR Head Email

	 
	 
	 
	 
	 
	 

	Porsche
	Kjel Gruner
	kjell.gruner@porsche.us
	 
	Angus Fitton
	angus.fitton@porsche.us

	UPS
	Carol Tome
	cbtome@ups.com
	 
	Kevin Warren
	kwarren@ups.com

	AFLAC
	Daniel Amos
	damos@aflac.com
	 
	Jon Sullivan
	jsullivan@aflac.com

	Flacons
	Rick MacKay
	rmackay@atlantafalcons.com
	richard.mackay@atlantafalcons.com
	Amanda Dinkel
	amanda.dinkel@atlantafalcons.com

	 
	 
	 
	 
	 
	adinkel@atlantafalcons.com

	 
	 
	 
	 
	 
	fans@falcons.nfl.com

	Hawks
	Steve Koonin
	steve.koonin@hawks
	 
	Garin Narain
	garnin.narain@hawks.com

	Delta**
	Ed Bastain
	ed.bastain@delta.com
	ed@green-delta.com
	Tim Mapes
	tim.x.mapes@delta.com

	Coca Cola
	James Quincey
	james.quincey@coca-cola.com
	jaquincey@na.ko.com
	Kent Landers
	kent.landers@coca-cola.com

	Home Depot
	Craig Menear
	craig_menear@homedepot.com
	 
	Stephen Holmes
	stephen_holmes@homedepot.com

	Southwest
	Gary Kelly
	gary.kelly@wnco.com
	 
	Linda Rutherford
	linda.rutherford@wnco.com

	Sysco
	Kevin Hourican
	kevin.hourican@sysco.com
	 
	Neil Russel
	russell.neil@sysco.com

	AT&T
	John Stankey
	john.stankey@att.com
	jstankey@att.com
	Daphne Avila 
	daphne.avila@att.com 

	Microsoft
	Mr. Nadella
	satyan@microsoft.com
	 
	Mr. Shaw
	fxs@microsoft.com


**Delta address is bouncing back



April 8, 2021

Dear [Name],

Are you sure it's a good idea to enrage 75% of your customers for a bad cause?  Did you know that seventy-five percent (75%) of likely U.S. citizens believe voters should be required to show government issued photo identification before being allowed to vote?   
Did you know that recent election reform laws were put into place in Georgia to actually make voting quite accessible (more so than other states), while also reducing the chances for voter fraud?  
Why would your company issue a public statement that doesn’t support that?
I understand that recently your company, in a coordinated effort with the Civic Alliance, and approximately 200 other companies, issued a statement about “voter suppression” in the election reform laws that Governor Brian Kemp announced in Georgia (and before other states are set to do the same).  
Here is a sampling of the coordinated statements issued on the same day by your company and other 200 companies tied to the Civic Alliance:
“There are hundreds of bills threatening to make voting more difficult in dozens of states nationwide,” executives wrote in the statement, which also included signatures from the CEOs of Under Armour, Salesforce and ViacomCBS.
While I respect the that your company is engaged with the Civic Alliance, (which claims that it is bipartisan, and claims that the goal is to focus on voter engagement), I would like to call out the fact that actions speak louder than words.
Instead, it appears that the motives of the Civic Alliance, and the 200 companies involved in issuing this statement, are in fact aimed at preserving leftist election fraud tactics (by advocating for votes without voter ID), while state legislators, and the constituents they represent are merely taking a stance with these election reforms to ensure that voter ID is required for voters.    
Is not ID required for most activities in life, such as buying a pack of cigarettes, purchasing alcohol, flying on an airplane, and also for signing on as an employee to any one of the 200 companies who are speaking out against voter ID election reform?  Do you not require the ID and social security card for all employees you hire?   What makes your company think the same should not be required for voting?
Here are the facts around what LIKELY VOTERS, and the constituents these lawmakers represent actually want.
A new Rasmussen Reports national telephone and online survey finds that 75% of likely U.S. voters believe voters should be required to show photo identification such as a driver’s license before being allowed to vote. Only 21% are opposed to such a requirement.
•	Seventy-five percent (75 %) of likely voters are in favor of voter ID.
•	Sixty-nine percent (69%) of African Americans favor voter ID.
•	Sixty percent (60%) of Democrats favor voter ID.
I want to make one thing very clear.  I, and the seventy-five percent of likely U.S. voters condemn woke companies who are taking a stance against the elected officials WHO WE VOTED into office.   We do one thing with these businesses.   We boycott them.   Due to the statements that you are releasing around election reform laws, your company is on our hit list of businesses to boycott.
I would like to remind you; businesses like yours are entities created for consumers. 
We WILL NOT SUPPORT businesses like yours who are acting as if we the people are your property and that you are indeed the government. 
If you want our business, if you want our dollars to contribute to your bottom line, you MUST stop acting like the government, immediately!  If you want our business, if you want our dollars to contribute to your bottom line, you MUST stop taking directives from the Civic Alliance (which is NOT bipartisan, rather its agenda is driven by leftist activists), immediately!
Stop trying to influence our elected officials.   Stop trying to shapeshift laws.  We NEVER elected your company or the Civic Alliance to governmental office.
And if you don’t knock it off, we will hit you where it hurts most, in your bottom line.

Respectfully,

[YOUR NAME]
[YOUR ADDRESS]
[YOUR CITY, STATE, ZIP]
